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March/April 2015 Bulletin 

Italian American Chamber of Commerce 

Inside this issue: 

 
 

 

 
 

Thanks to all who attended the Event “Parliamo Italiano” 

 
CHICAGO – On Tuesday February 24th, the Italian American Chamber of Commerce held 

“Parliamo Italiano”. It was not just a party but a networking event to sponsor companies through 

Italian wine, delicious lasagna, bruschette, cold risotto and parmigiana. 

 

Within the guests, attended the event the President of the IACC and the Italian Vice-Consulate 

in Chicago and the Technical Manager of the Italian Culture Institute of Chicago whom briefly 

and informally greeted the audience. 

 

The event put nearly 120 people at-ease, making it a perfect atmosphere for any kind of conver-

sation, thanks also to the great location. The Daltile Showroom hosted our members and made 

the event special and the experience unforgettable. 

 

Last but not least, a game entertained the attendees. Every guest had to put his/her business 

card into a bowl. Afterwards, one of the guests’ 

business cards was drown and lucky one won a bas-

ket of authentic Italian products. 

 

We would like to thank our members and friends 

who attended the event and joined us.  
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Page 2 
M

ar
ch

/A
p

ri
l 

2
0

15
 

CHICAGO AT A GLANCE 
 

Chicago Highlights 

Chicago has a well-developed financial and professional services industry, thanks to the availability of an edu-

cated workforce, beneficial business environment and high quality of life. The city is a major financial centre in 

North America. In 2013, Chicago created 3.5% of total US GDP, 

and 41% of this was derived from business services. The metro-

politan region boasts a higher than average income level in the US 

and 43% of its households receive income over US$100,000. 

Chicago's economic strength relies on highly-qualified jobs in busi-

ness services, and well-developed infrastructure and research fa-

cilities. This combination of strong factors puts Chicago among the 

top 20 most productive metropolises in the world, while its labour 

productivity exceeded the rest of the US level by 14% in 2013. 

Higher labour productivity and higher labour force participa-

tion rate 

Both higher labour productivity and a higher labour force participa-

tion rate in Chicago (76% of Chicago's population aged 15-64 was 

employed or actively seeking work in 2013, versus 74% elsewhere 

in the country) plays to the advantage of consumer affluence in 

the city. As of 2013, the per household disposable income level 

in Chicago was 14% higher than in other parts of the US. 

Restrictive zoning laws and inadequate services drive up 

housing costs 

In terms of transport affordability, Chicago is well placed in the US. 

Share of total expenditure allocated for transport is in fact lower in the city than in the rest of the country. Yet, a 

large share of consumer expenditure in Chicago goes to housing, as its costs are driven up by restrictive zoning 

laws and inadequate services in some neighborhoods. In 2013, spending on housing and transport (measured per 

household) was 12% higher in the city than elsewhere in the US. 

Higher spending on healthcare goods and 

services, education, recreation and culture 

Consumer expenditure per household 

(excluding housing and transport) 

in Chicago exceeds the rest of the country's 

average by 12%, as of 2013. Higher spending 

by Chicago's households is to a large extent 

channeled to healthcare goods and services, 

education as well as recreation and culture. 

 

 

 

 

 

 

Source: Euromonitor International. 
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 Wine in the US 

In 2013, wine grew by 5% to reach US$40.3 billion. Wine maintained a 3% CAGR (Compound annual growth rate) in 
both volume and value terms during the review period with continued recovery of the economy. On the supply side, 
2013 saw the second consecutive bumper grape crop, which eased supply constraints from the 2010 and 2011 crops. 
Despite this good supply, wine prices did not trend downward and the average unit price increased by nearly 1%. 
Premium wines continued to be a strong segment and marketers especially focused on wines priced US$10 and above. 
On the demand side, consumer confidence dropped after the Fed said it would pull back from the bond market and the 
US government shutdown created some uncertainty. Restaurants also continued to struggle as consumers were still 
wary of spending levels whilst dining out. 
Other sources, referring to the wider sector of the wineries industry, which consists of companies engaged in at least 
one component of the winemaking process (growing and harvesting grapes, crushing and pressing grapes into unfer-
mented wine and fermenting the wine) say `The Wineries industry is large and expanding, with the United States be-
coming an increasingly prominent producer and exporter of quality wines. During the five years to 2014, industry reve-
nue has grown (1.5% annual growth) as a result of strong growth in consumer confidence, per capita expenditure on 
alcohol and total US exports of wine. Similarly, the industry is expected to grow steadily over the next five years, as ex-
ports increase and larger wineries continue to gain market share.` When it comes to the supply point of view the West is 
the most prolific wine-making region in the country, led by California, which is by far the country's largest wine-
producing state. This state accounts for 41.8% all American wineries and nearly 90.0% of all American wine production. 
Washington and Oregon are the next largest wine-producing states, generating 8.6% and 6.2% percent, respectively. 
California's wine grape production reached 4.0 million tons, and represents 53.0% of California's total grape crop. 

PROSPECTS AND TRENDS 
The US wine category is projected to maintain a modest CAGR (Compound annual growth rate) of 2% in total volume 

terms over the forecast period. As wine becomes more of a social beverage in America, it is fast becoming a must-have 

item on many restaurant menus, and this trend is now seen outside of traditional upscale restaurants. It is an indicator 

that people of all ages are looking to drink wine. There is also a growing interest in exploring and discovering different 

types of wine. Sparkling wine, especially Prosecco, continues to be popular, with forecasted growth. Favorite imported 

wines by value include: 1) Italy, 2) Australia, 3) Argentina, 4) Chile, and 5) France, but largest value growth in Argentina 

and New Zealand. Babyboomers are still spending the most on wine but wine marketers hope to capture Millennials 

(ages 21 to 36) whilst they are still young so as to create a lifelong clientele. Craft beer is growing faster than wine, and 

experts suggest that the wine industry needs to be more innovative to compete. Creative opportunities for wine include 

seasonal wines, new types of containers, e.g. mini 6-packs of wine, new varietals, blends, innovative labeling, wine 

cocktails, and additions, such as flavors, vitamins, energy, etc. People are interacting with wine much more on social 

media, with 80% of wine drinkers using Facebook; wine is the third most popular subject on Pinterest. Online wine sales 

(ecommerce) have grown 17% in 2013, but still only maintain about 1.5% of total wine sales.The three largest wine cor-

porations in the world, E&J Gallo, Constellation and The Wine Group, are headquartered in the US and own approxi-

mately 51% of the market.  

IACC New ServicesIACC New ServicesIACC New Services   

Virtual Hosting Service:  

 

price: $350/Month + postal expenses  

 

 

 

 

Daily Office Space in the 

IACC downtown office: 
price: $80/Hour + phone charges  

 

 

 

Discounted rates apply to IACC 

http://winemarketcouncil.com/wp-content/uploads/2012/10/Feb-Newsletter-Image-e1392237772925.jpg
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FederlegnoArredo and 
the Italian American 

Chamber of Commerce 
The Italian American Chamber of Commerce and FederlegnoArredo continue to grow their connections 
to the architecture and design industry in the United States. Representing the Italian association of over 
2,700 furniture and wood manufacturers, the IACC has opened doors in cities across the US for both 
the Italian association and for our organization as well. 
 

 
The Chamber will have the chance to help FederlegnoArredo to 
bring US designers to Milan to see the world famous furniture fair, 
the Salone Internazionale del Mobile. As the capital city of de-
sign, Milan takes center stage in April, attracting designers from all 
over the world who attend the show to see the latest in trends and 
technology. This is the 54^ National Edition and 37^ International 
Edition that takes place in 
Milan and it presents a wide 
and varied range of propos-
als showcasing 360° of do-
mestic furnishing solutions 
both in terms of typology - 
from stand-alone pieces to 
coordinates - and in terms 
of style - from classical to 
design to modern - not to 
mention the trendsetters of 
tomorrow.  

 

Click the following link for a full immersion into the event.  

http://salonemilano.it/en-us/VISITORS/Salone-Internazionale-del-Mobile
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"Imagine… 

You arrive in Italy, passionate, driven and excited to make a difference, but not exactly sure how to 

take the next step in your business or career. In the five days that follow, under the rays of the Tus-

can sun, you will harness your narrative, build content and learn how to authentically share it with 

the world in the way that only you can. You will find your voice in the whispers of Mediterranean Sea 

breezes; you will learn about yourself and, along with your counterparts on this journey, emerge for-

ever changed. Join us and Master Your Mission… Apply here!" 

Master Your Mission is a new breed of MBA, designed to reinvent the way you interact with the 

world. A master storyteller and a renown digital media strategist will take you on an intensive 5 day 

journey to Tuscany, Italy to help you answer questions like: 

  

- What is your “why” and how do you best convey this story? 

- How do you give your mission a voice that will attract the followers, supporters and clientele to 

make the impact that you envision? 

- How do you build a brand identity, content and marketing strategy that is a true extension of you 

and your vision? 

- How do you deploy this content online and offline to build your community? 

- How do you create sustainability and growth? 

  

Find out all Course Details. 

https://docs.google.com/a/iacc-chicago.com/forms/d/1coUQLrauAjvJEeTldXcHBc1vsdCyR14WceCl_kQvuCw/viewform
http://www.masteryourmissionnyc.com/
http://www.masteryourmissionnyc.com/course-details
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Proactive Thinking in Insurance 

Helping clients manage risk transfer 

Unique ability to analyze Food Distribution — Processing — Manufacturing 

 

TASK has been a member of the Italian Chamber of Commerce for well over 35 years.  Although TASK as 

company has not been in business all those years, its founding father Anthony Parato has been a loyal 

member to the Italian Chamber since 1975.  One of the main reasons Anthony Parato and TASK have re-

mained loyal active members is due to the networking and program assistance for businesses in the Chica-

goland area.  The Italian Chamber of Commerce serves as a melting pot for Italian/American businesses.  

We are proud to be associated with the chamber and will continue to do so in the future. 

As a full service brokerage, TASK Insurance Group offers all lines of Business Insurance and Employee 

Benefits. Structuring programs to meet the day-to-day needs of our clients is priority number one. TASK has 

over 50 established regional and national carriers that will allows us to customize a program to fit your 

needs. 

TASK Insurance Group is specialized in the following areas: 

HACCP Certified with extensive food industry knowledge. 

Expertise in reducing Workers’ Compensation reserves, which impacts your experience MOD. 

Exclusive 3rd party relationships to help manage your food industry risks. 

Proactive management and analysis of product risk and recall. 

Safety advocates to help create an OSHA compliant facility and reduce exposures, penalties and 

fines. 

 

Businesses in the food industry are often impacted by the high cost of insurance. Partnering with a broker 

who knows the industry and is actively working to reduce your exposures can help trim these costs. 

 

For more information please contact Tony Parato - Email: aparato@taskig.com 

Office: 847-440-2323    Cell: 630-777-1622     www.taskig.com 

mailto:aparato@taskig.com
http://www.taskig.com
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201520152015   Membership Membership Membership InfoInfoInfo   
Membership with the Italian American Chamber of Commerce – Midwest means membership 

in a worldwide network. When you join the Chamber, you are actually joining an international 

network of Italian Chambers and trade organizations that are working to promote your in-

terests.  

The Chamber is in constant contact with businesses and trade promotions organizations in 

Italy that inform the chamber of specific trade opportunities in various business sectors. In 

the Midwest, we support Italian businesses, assist those with interest in Italian products 

and services, and work with companies seeking expansion and growth, in the Midwest, Italy 

and the international market.  

 

 

 

CHOOSE YOUR MEMBERSHIP LEVEL AND 

JOIN US TODAY! 
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Corporate  $750 

General  $350 

Young Professional $150 

Student $60  

Click here to  see the benefits for corporate companies, individuals, young professionals 

and students or call Matteo Migliorati at (312) 553-9137 ext 16  

Italian American Chamber of Commerce-Midwest  

Tel: (312) 553-9137  -  Fax: (312) 553-9142  

www.iacc-chicago.com    -    info@iacc-chicago.com  

Don’t forget to follow us on our   

networking sites  

http://www.iacc-chicago.com/#!membership/cm0e
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IACC IACC MembersMembers  VoiceVoice  
“As an Italian brand located here in Chicago, Illinois, we have de-

cided to partner with the Italian-American Chamber of Commerce 

to perfectly align us with our heritage and the people who will con-

tinue to support our brand. As an Italian company we hope to have 

a great event soon to launch our new boutique moving to Oak 

Street in May 2015.”  

 

Amy Vizek 

Store Manager  

"I am extremely excited about joining the IACC. I feel it is a perfect venue to celebrate my Ital-

ian heritage and to be a positive center of influence within the community. I have always be-

lieved that life is about relationships. The IACC allows me to expand those relationships and 

have the opportunity to meet and grow new ones. I look forward to serving along with the ex-

cellent staff of the IACC in assisting members and mobilizing business activities to bring the 

Italian culture to the forefront in the Chicago area. 

I have the privilege of working with AFEX, one of the world’s largest non-bank global risk 

management and payment solutions companies. I find that an often-overlooked part of the 

planning process is mitigating foreign exchange risk; AFEX’s services will be a huge value-

add for our member companies 

With a client base of over 24,000 active commercial customers worldwide, AFEX prides itself 

on tailoring its payment and foreign exchange services to meet its clients’ needs. AFEX’s 

online payment platform - AFEXDirect provides clients with one    consolidated overview of 

their currency exposure and makes it easy for companies to manage international invoices."  

 

Victor Greco 
International Payments Consultant 
Associated Foreign Exchange 
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Pictures corner Pictures corner ––  Parliamo Italiano 02.24.2015Parliamo Italiano 02.24.2015  
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Pictures corner Pictures corner ––  Parliamo Italiano 02.24.2015Parliamo Italiano 02.24.2015  

Full pictures of the event available on our website IACC-CHICAGO, link, and Facebook page. 

http://www.iacc-chicago.com/
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 Thanks to all Thanks to all 2015 IACC 2015 IACC Corporate MembersCorporate Members  
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